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Reported enroliment has continued to increase, part
previously uninsured
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EXHIBIT 1
February surveyresults reflecta continuing trend of increased individual
market enroliment
QHP-eligible respondents by purchase decision Not enrolied
% of survey respondents M Enrolied
1,846 1,677 1,040 2,096
100% — E—— s ———
30
Have not shopped —— 49 46 43
Shopped but - 20 )
did not enroll 23 e
) 32 -
Renewed their 7
2013 policy! T~ f
Selected new 2014 _- poa
product (insured who ——
mfgﬁf_’dgg;’fure" Nov25to  Dec16to  Jan6to Febdto
Dec 6 Dec 20 Jan 10 Feb13
1 Includes those individually insured whose policies were automatically renewed or who decided to renew existing policies with their current insurer
2 Includes insured who switched (either switching from one carrier to another, or switching policies but staying with the same carrier), and previously
uninsured who enrolled; policies can be selected on or off exchange; includes those who paid their premium and those who hadn’t yet at time of survey
SOURCE: McKinsey Consumer Health Insights, Tracker, y Healthcare Analysis,
Nov - Feb, 2013 - 2014. N (Nomu-m; N (Dec. 16) = 1.677; N (Jan. 6) = 1,040; N (Feb. 4) = 2,098 McKinsey & Company
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EXHIBIT3
Of all selecting a new product, 27 percent of Feb respondents reported to be

previously uninsured, up from 11 percentin the period from Nov to Jan

Distribution of February survey respondents

LRy
L
Did not enroll:
1,100 (52%) .
Shopped, butdid
S PPPPPPPPRP Lnot enroir: 456 PP
dge? = T (41%)
eligible population T
2000 (100%) Ronewed ther
—2013 policy? 17T
titeeteee et Enrolied: 601(60%) Previously
ittt eee 996 (48%) | insured’: PP
""""" Selected new 2014 | 289 (73%)
product (insured who PFF7T )
L—switched, uninsured Rreviousty,
who enrolled)’: uninsured*
395 (40%) 106 (27%)

1 Respondents had not yet shopped or purchased at the time they were surveyed; these numbers are likely to evolve as OEP persists

2 Includes those individually insured whose policies were automatically renewed or who decided to renew existing policies with their current insurer

3 Includes insured who switched (either switching from one carrier to another, or switching policies but staying with the same carrier), and previously
uninsured who enrolled; policies can be selected on or of f exchange: includes those who paid their premium and those who hadn't yet at time of survey

4 Self-reported in response to: “Which of the following best describes your primary insurance coverage in 2013? For most of the year | was covered by”

i

‘SOURCE : McKinsey Consumer Health Insights, Op: Tracker, Y L ly McKinsey & Company




Payment rates varied by previous insurance coverage type, with rates being
higher among the previously insured
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Most respondents who say they are likely to enroll continue to be the

previously uninsured
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Most common reason for not enrolling continues to b e perceived affordability
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Appendix

Survey overview
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Summary of survey questions
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Glossary
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